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Environmental impact:

Challenges, threats and opportunities 

Ingemar PERSSON



ÁGlobal warming a reality

ÁHuman activity is one of the root-
causes of this phenomenon

ÁReducing emissions is the 
responsibility of all commercial 
and industrial sectors

ÁThe trick? To continue to support 
a better and cleaner world while 
still delivering people's mail and 
helping business along

Challenges



Threats

ÁThe reputation of our value chain 

continues to suffer

ÁNeed to find out about real state of play 

(as close as possible)

ÁSetting targets: which ones and how

ÁOnce targets are set, HOW DO WE 

GET THERE?



Answers: Launch a Programme

The GreenHouse Reduction Programme

Project ambition

Á To commit to reducing GHG emissions 
following a voluntary target set by the 
postal sector as a whole 

Á To exchange best practice (tools, methods, 
innovationsé)

Expected results

Á -10% global GHG emissions across 
programme participants within the next 5 
years by the end of 2012



V25 postal operators

VVoluntary commitment 

V10% reduction CO2 emissions over 5 

years

VTo cover transport, but also buildings, 

machinery, eco-efficient products, 

procurementé

VWHAT: tools, best practice, collection of 

data on postal sector carbon footprint, 

analysis and reports for participants

Answers: the GHG Programme



Answers: Set a Targets

ÁBasis: EU targets, Kyoto protocol, 

National targets, National operators 

target

ÁTime frame: 5 years (2012) to show 

achievements rapidly

ÁComparison with other sectors

ÁGap between developing and 

developed countries AND forecast of 

growth

ÁTake into account stakeholder sectors

10%


